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DECORATIONS:    
	
   	
  

Trees  There are 81 Christmas tree vendors in Georgia. 

	
   $118,000 = total trees for sale at these 81 vendors.  

	
   33 million real Christmas trees are sold in the US every year!  It takes an 
average of 7 years to grow a Christmas tree. 

	
   The Home Depot is the #1 seller of fresh-cut tress in the US, expecting to sell 
2.9 million Christmas trees this year. 

Wreaths The Home Depot sold 1.8 million pieces of wreaths and roping in 2013. 

Poinsettias The Home Depot sold 8.3 million live poinsettias in 2013. Of these, 3.7 million 
were sold on Black Friday alone.  

	
   This year, it expects to sell 8.7 million live poinsettias during the holiday season. 

Lights The Home Depot sold more than 40,000 miles of lights last year—enough to 
circle the globe 1.5 times! 

	
   In 2013, The Home Depot sold 3 million 100-count light sets last year, for a total 
of 300 million individual bulbs. Talk about a bright Christmas. 

	
  

	
  
WORKFORCE:  

	
   	
   	
  

Retail Workers US retailers are expected to hire between 725,000-800,000 seasonal workers 
this holiday season. 

Macy’s     86,000 additional workers; 4% increase over 2013 holiday season 

    Amazon     80,000 additional workers; 14% increase over 2013 holiday season 

    Kohl’s     67,000 additional workers; 16% increase over 2013 holiday season 

    Wal-Mart     60,000 additional workers; 10% increase over 2013 holiday season 

    Target     70,000 additional workers; same as 2013 holiday season 

    GameStop     25,000 additional workers; 47% increase over 2013 holiday season 

	
  
	
  
	
  
	
  
	
  
	
  
	
  

GIFTS:   
	
   	
  

Retail Holiday sales are expected to increase 4% this year to $616.9 billion. 

	
   Holiday sales have grown 2.9% over the past 10 years, and are expected to 
represent 19.2% of the retail industry’s annual sales of $3.2 trillion. 

	
   $50.9 billion was spent on Black Friday this year, down from the $57.4 billion 
spent in 2013. 

	
   The average consumer spent $380 on Black Friday this year.  

E-Commerce Online retail spending is expected to rise 16% this year. 
	
   The average consumer spent $159 online on Black Friday this year, down 10.2% 

from 2013. 
	
   Cyber Monday sales rose 8.5%, making it the biggest online shopping day in US 

history. 
	
   At least 56% of consumers expect to do part of their holiday shopping online 

this year. 
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MAIL:   
	
   	
  

United States Postal 
Service 

The United States Post Office expects to send 15.5 billion cards, letters, 
and packages during the 2014 holiday season. 

Delta Delta will transport nearly 18 million pounds of mail between 
Thanksgiving and Christmas. 

Air Cargo Traffic Mail volumes surge 25% during the month of December, compared to 
summer volumes. 

	
  
	
  
PARCEL DELIVERY:  
	
   	
  

UPS UPS expects a record worldwide delivery volume this holiday season of 
more than 585 million packages, an 11% increase over 2013. 

 Today (December 22nd) is predicted to be the busiest shipping day of 
the year for UPS, with over 34 million packages shipped. In comparison, 
UPS ships only 17 million packages on an average day. 

 UPS has agreed to additional last-minute flights for Nordstrom deliveries 
during this year’s holiday season. 

FedEx FedEx has 90,000 trucks on the road and more than 630 planes in the 
air to deliver holidays packages this year. 

	
   FedEx has 15 meteorologists on staff to help predict winter weather. 
	
  

TRAVEL:  
	
   	
   	
  

Highway Travel 98.6 million Americans will journey 50 miles or more from home during 
the holiday season. 

	
   91% of travelers will travel by automobile.  
	
   2.4 million Americans will drive in Georgia for the holidays. 

HAPPY HOLIDAYS & MAY ALL YOUR FULFILLMENT 
STREAMS HAPPILY FLOW! 

To sign-up to receive these free annual snapshots, visit: 
www.GeorgiaLogistics.com 

For more information about the Holiday Logistics Market Snapshot or the 
many other resources and activities of the  

Georgia Center of Innovation for Logistics please contact: 
Page Siplon, Executive Director | psiplon@georgia.org | 

912.966.7867 


